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	[image: image2.png]NIBIZ: What is a corporate social
esponsibilty CSR program?
KempnerThercar charabie iving
actiies that are the ight hing to
doand theyshould be applauded.
“Then there are those programs
designed o resonate with your ey
sakcholders—youremployes,cus
omers and sharcholders. You can
crate boh.Thatsa CSR pogram.
docsgreatingsforyourcommuni-
5 county, world and,at the same.
time, hve a trong mpact on the
felings of your sharchoders, em-
Ployeesand cusomers.

A CSR has gone from being
somelingrice o conmpanics o do
‘osomethinghascricalorhem
0o Thereareleralyhundredsof
surveysshoving it consumersvant
10 buy from companies that do the
i ing lsnolonge grodenough
‘ofussay st e Emplyesvant
omorkforcompurisand paripae
nacviics hathave meaning,

NIBEZ: What docsa CSR program dof
Kempoer s ood orourcorporate:
eputaon Thatsa company'sgrat
estaset Itswhat makespeopievant
10 buy their produce or services,
invest i the company,belee in
theirmanagementorsce compnics
aleaders. I6salso whatsustains you
houghaciss oifsometringwere
o happen, those thathaveatrong
conporate reputaonare much more

kel 0 be believed and gven the
opportunty 0 f thei problems.
than those tha have notaced na
esponsile manner.
Consumer,sharcholders and
employee will rad those it
songrepuatons ACSRisapieceof
asrong corporate repuaton,butt
st the only pice. How you trest
youremployees thequalyofyour
products, qualiy of your manage-
mentandyour customerserce—al
hos thingsalfct yourreputation.

B Howmuch doesa CSR st
Kempoer: It can run_anywhere
between $25000 0 millions. Our
cients range from small entrepre
peurs o maororganzatons.

NIBE: s the way that sl compa-

Helping thers can b good forthe soul and the bottom ne.So2ys
Nichel Kempner,ounder presiden and CEO of publc elaions fim
MWW Group of st Rutherord The commuricaions veteran who
‘was ecenty named a cocharofHillry Clion's campagn n New
Jrsy s on amission o reate whathecals “corportesocil
esponsibiy” programs for cents ncuig Sun Micosystes, Sam-
sungand MDonalds Kempner,who’s 360 CEO of akensig fim
and a fnancil communication company spokewith NIBIZ St
Wete Thomas Gaucioabout why h thiksphlartvopi progams
areimportnt, what 1 avoid and hat comparies expectinrtum.

i with it cash and resourees

Kempner: How you do it s exacly
thesame.

NBE: Cana company nadvertenty
worsen’sreputtion througha oor-
ymanaged CSRE

Kemper: Maybe ot worsen it but
there e those that have ot en-
hancedthei reputatons Doritcon
fusemakingacontbuiontoachar
tywithsomething thtisaigned with
the inerest ofyour ustomers and
youremploes.

B Fiow o you i hatbeincet
Kempoer:Sumsung an MWW cien)
hasaprogram hat benefs chidren
n communites of eed through &

partership withsporslegends and
theichares nd major s This
program s generated millions of
media impressions and sigifcant
touch points it the consumer For
‘Smsung’ core customers, being
socallyconscious sa criical ieceof
its coponte puation and an
imporantreason iy peoleant o
buy Samsungproducs.

B Howdoyoumessure e ot
vation behindapurchase

Kempter: Theres a lot of ways to
measueit, suchasthrough surveys.

NIBEZ: S0 ood CSR improes e
enesandiocprofist

Kemnpner: ou do i righ, you can
design a_program that has great
impacton societyand hasa postve

impacton yourcompany: Corporate
repuatonwillincresse:

NIBIZ:When helping comparics 0
designtheir CSR programs, arethere
any recommended.areas 1o say
awayfrom?
Kempoer: We ziminecach company
individually—what they do, their
producs,theirservies, wheredothey
opertein he UnitedSstes and the
work,what mostimportant o heir:
sakeholders The bjective s ot (0
be controversal. But each company
hastobetmeisell.

B i corporte philaniro-
pychanging!

Kempre. Tecause o Bl Gaes, more
andmorephlanhopistscomparies
and employees want o have rel
hands on impact otjus ghe moncy

NBIZ: Are companies demanding
more fom haries?
Kempner: Ve They wantitto bave:n
impact.People want (0 know that
theirmoney il dosome good.

NBLZ: Howwouldyourecommenda
company improveits CSR program?
Kempoer:Spend time really under-
standing the needs and wants of
orchoiders Mk surewhat ey e
doing s aligned with thir brand.
Wiout that s ltruism, which isa
‘sonderflhing butis ot CSR. o





	 


